H OW T O C R E A T E A N

Editorial Calendar
BY ARIANNE FOULKS

Do you ever (or always!) find yourself the night before you
want to post on your blog, frantically thinking of ideas and
trying to pull graphics together? Or even worse, you have a
blog on your site that hasn’t had a post in months and you
feel guilty every time you think about it? Let’s get serious
about your blog and turn a daunting obligation into a
straightforward task.
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Step 1: Dig deep into your value, customer, & goals

1) How often do you feel is realistic to post? Don’t be a superhero
here; think of what you can manage without feeling freaked out. I would say
anywhere from 2 times a month to 2 times a week is reasonable for a shop
owner. If you’re unsure, it will be easier to start with a more relaxed schedule,
and ramp it up as you get the hang of it.

2) What strengths will you be bringing to the blog? Your strengths
might include photography, an eye for styling/composition, writing skills, a
sense of humor, diligent at researching, etc. You’ll want to know where you
feel confident, and also where you don’t feel strong, so you know what type
of posts to lean toward.
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3) What do you want your blog to do for you, aside from
increasing sales? Are you interested in collaborating with other
businesses? Trying to impress wholesale customers, certain big brands,
or press outlets? Write down your goals, so your blog posts can help you
achieve them.

4) Who are we talking to? Writing to no one and writing to everyone
are both difficult tasks. If you can instead write to one specific person, your
writing will flow more naturally, you’ll feel more comfortable, and you will
attract and engage the right audience. Describe your target reader (and see
our other PDF: Who Is Your Dream Customer for more detail).
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5) What is unique about your business that customers can get
from nowhere else? Your blog needs to showcase what it is that makes
you special. This is your unique selling proposition. When you know what
unique value you’re bringing to the conversation, you can highlight that and
have a built-in way to stand out from other blogs.

6) Does your business have cycles or seasons? How often do
you create new products? Do you have collections that are released on a
schedule? Do you make one new thing at a time randomly throughout the
year? You’ll want to consider your calendar of new product releases when
planning blog posts to complement them.
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Step 2: Sketch out your editorial calendar

What categories of posts will work well on your blog? Consider the
types of posts that you’ll want to plan for. Ideally, you’ll be able to set up a
schedule of types of posts, and then create unique variations of each theme.

Which holidays and events will be important for your business?
Populate your calendar with the holidays and consider your own events: new
products, collaborations, in-person events, big news. Plan posts to build up
suspense before these events, and celebrate them as they happen.
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Step 3: Fill in with post ideas

What will you blog about? Here’s a rough calendar to fill in with posts.
You can use it to plan post types without months/dates, or you can add
dates and holidays in to get more specific.
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Know the story of your business
and we’ll help you tell it!

Our work is transformative and custom to your business. After
working with us, you’ll be ready for the opportunities that will
knock on your door. You can learn about our services on the
next page.
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MEET Y O U R A - T E A M

Better yet, your A-Z team. We’re the complete package because we can’t bear to imagine a
beautiful website without a cohesive brand identity, a pretty design wrapped around poor content,
or a perfect website with no customers. That’s why we always have a few extras in our toolkit:
Brand Identity: You—yes you—are more than a beautiful logo. We design those, too, but more
importantly we create thoughtful and engaging brand identities that last and last.
Print & Packaging Design: We delight in creating real experiences for customers using
business stationery, product packaging, and printed marketing materials.
Illustration: If you can’t quite picture it in your mind, let us do it for you. Express the
inexpressible and unleash the intangible with custom illustrations that capture all that’s unique
about you.
Product Photography: Oh, snap! Presentation is everything, and photography is essential in
bringing your product to picture-perfect life as your customer decides whether or not to make a
purchase.
Copywriting: You have a story and a mission, but how will you tell it? Professional copywriting
gets your message across in a way that speaks truth about you, your voice, and your brand.
Website Design & Development: We understand that for a creative business like yours, an
online shop is not just a site, it’s a home. Aeolidia is peerless (but never friendless) when it comes
to creating websites that engage visitors, boost sales, and attract press.
Marketing Consultation: Your ideas are too amazing to keep to yourself. Launch them with
laser-beam precision using a tailored marketing plan that’ll help better your presence and boost
your media exposure and sales.

Please email hello@aeolidia.com to ask how we can transform your business!

W W W. A E OLID IA . COM

